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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Dodla Dairy IPO: 10 things to know before subscribing public issue 
JUN 15, 2021 

https://dairynews7x7.com/dodla-dairy-ipo-10-things-to-know-before-subscribing-public-issue/ 

 
he initial public offering of Dodla Dairy is 

going open for subscription on Wednes-

day. This would be the third company to 

launch an IPO this week, after Sona Comstar 

and Shyam Metalics. 

The equity shares issued by the company will be 

listed on both BSE and the National Stock Ex-

change. ICICI Securities and Axis Capital are the 

book running lead managers to the offer. 

Here are 10 key things to know before subscrib-

ing the public issue: 

1) Public Issue 

The IPO comprises a fresh issue of Rs 50 crore 

and an offer for sale of up to 1,09,85,444 equity 

shares by the existing selling shareholders. 

The offer for sale consists of up to 92 lakh eq-

uity shares by investor TPG Dodla Dairy Hold-

ings Pte Ltd. The offer for sale also comprises 

selling of up to 4,16,604 equity shares by Dodla 

Sunil Reddy, 10,41,509 equity shares by Dodla 

Family Trust, and 3,27,331 equity shares by 

Dodla Deepa Reddy, which all are part of pro-

moter and promoter group. 

2) IPO Dates 

The public issue will open on June 16 and the 

closing date is June 18. The anchor book, if any, 

will open for a day on June 15, a day before the 

issue opens for retail, non-institutional inves-

tors, and qualified institutional buyers. 

3) Price Band 

The company in consultation with merchant 

bankers has fixed a price band for the offer at 

Rs 421-428 per equity share. 

4) Fund Raising and Objects of Issue 

The company plans to raise Rs 520.17 crore at a 

higher end of the price band. 

The net proceeds of a fresh issue (i.e. after re-

ducing the offer expenses) will be utilised for re-

paying of certain borrowings (Rs 32.26 crore) 

availed by the company from ICICI Bank, 

Hongkong and Shanghai Banking Corporation, 

and HDFC Bank; funding capital expenditure re-

quirements (Rs 7.15 crore); and general corpo-

rate purposes. 

5) Lot Size and Reserved Portion Categorywise 

Investors can bid for a minimum of 35 equity 

shares and in multiples of 35 equity shares 

thereafter. So retail investors can apply for 

shares worth a minimum of Rs 14,980 and a 

maximum of Rs 1,94,740. 

The company has reserved up to 50 percent of 

offer size for qualified institutional buyers, 15 

percent for non-institutional investors, and the 

balance 35 percent for retail investors. 

6) Company Profile 

T 
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Dodla Dair is an integrated dairy company 

based in south India. Its primary source of reve-

nue is the sale of milk and dairy-based value-

added products (VAPs) in the branded con-

sumer market. 

Amongst private dairy players with a significant 

presence in the southern region of India, it is 

the third-highest in terms of milk procurement 

per day and second highest in terms of market 

presence across India among private dairy play-

ers, CRISIL said. 

Its operations in India are across the five Indian 

states – Andhra Pradesh, Telangana, Karnataka, 

Tamil Nadu and Maharashtra, while overseas 

operations are based in Uganda and Kenya. 

It processes and sells retail milk (full cream, 

standardised, toned and double toned) and pro-

duces dairy-based value-added products such as 

curd, Ultra-High Temperature processed milk, 

ghee, butter, flavoured milk and ice cream 

among others. It also manufactures and sells 

cattle feed to farmers through procurement 

network. 

As of March 2021, its procurement operations 

consisted of 6,771 village-level collection cen-

tres (VLCCs), 232 village dairy farms and third 

party suppliers and 94 chilling centres. 

7) Competitive Strengths and Strategies 

a) It is a consumer-focused dairy company with 

a diverse range of products under the ‘Dodla 

Dairy’ and ‘Dodla’ brands. 

b) It has an integrated business model with 

well-defined procurement, processing and dis-

tribution capabilities, in a cost-efficient manner. 

c) It believes farmer-friendly policies and con-

tinuous engagement with them with welfare 

programs have strengthened its relationships 

with farmers which in turn has strengthened its 

raw milk procurement process. 

d) It follows stringent quality control proce-

dures. 

e) The company has delivered consistent 

growth over the last three financial years both 

in terms of financial and operational metrics. 

f) The company has an experienced board and 

senior management team. 

Strategies 

a) The company intends to enhance its brand 

visibility and expand the reach of products. 

b) The company intends to further strengthen 

its procurement and processing operations. 

c) It intends to continue to grow domestically 

and internationally by way of organic and inor-

ganic growth in order to increase presence and 

revenue. 

d) It intends to increase revenues from dairy-

based value-added products. 

e) It is committed to the wimplementation of 

scientific techniques in dairy farming and allied 

activities. 

8) Financials & Peer Comparison 

Dodla Dairy has delivered consistent growth 

over the last three financial years both in terms 

of financial and operational metrics. Its revenue 

from operations increased at a CAGR of 15.98 

percent during FY18 and FY20, and EBITDA 

(earnings before interest, tax, depreciation and 

amortisation) increased at a CAGR of 11.81 per-

cent in the same period. 

Revenue from operations, EBITDA and profit af-

ter tax for nine months period ended December 

2020 were Rs 1,413.5 crore, Rs 206.5 crore and 

Rs 116.38 crore respectively. 

Debt to equity ratio (calculated as total borrow-

ings/total equity of the company) was 0.17 as of 

December 2020, 0.35 in FY20, 0.39 in FY19, and 

0.37 in FY18. 

Revenue from the sale of milk and dairy-based 

VAPs constituted 72.81 percent and 27.18 per-

cent respectively in FY20, and 75.32 percent 

and 24.68 percent respectively in nine months 

period ended December 2020. 



 
9) Promoters and Management 

Dodla Sunil Reddy, Dodla Sesha Reddy and the 

Dodla Family Trust are promoters of the com-

pany, holding an aggregate of 2,49,70,631 eq-

uity shares (42.81 percent of the pre-offer paid-

up equity). 

 
TPG Dodla Dairy Holdings (TDDHPL) held 25.77 

percent stake and International Finance Corpo-

ration has 4.55 percent shareholding in the 

company. 

Dodla Sesha Reddy is the Chairman and non-ex-

ecutive Director on the board of the company. 

He has dairy industry experience of more than 

22 years. He is currently a director on the board 

of Nelcast and Dodla Enterprises. 

Dodla Sunil Reddy is the Managing Director of 

the company. He has more than 25 years of ex-

perience in the dairy industry. He is responsible 

for setting up business strategy with a focus on 

accountability, competitive performance and 

value creation. 

Madhusudhana Reddy Ambavaram is a Whole-

time Director, while Akshay Tanna is a Non-Ex-

ecutive Nominee Director on the board. 

Raja Rathinam, Ponnavolu Divya, Rampraveen 

Swaminathan, and Raman Tallam Puranam are 

Independent Directors on the board. 

Organizational Chart 



 
Anjaneyulu Ganji is the Chief Financial Officer of 

the company. He has various years of experi-

ence in accounting roles in various industries. 

Prior to joining the company, he was associated 

with Tata Cummins and Maersk. 

Venkat Krishna Reddy Busireddy is the Chief Ex-

ecutive Officer of the company. He has over 35 

years of experience in the dairy sector. Mr 

Reddy has been with the company for more 

than 23 years. He was with Premier Extractions 

before joining this company. 

10) Allotment, refunds and listing dates 

After closing the public issue on June 18; the fi-

nalisation of the basis of allotment with the 

designated stock exchange will take place 

around June 23; The funds will be refunded 

around June 24. Equity shares allotted will be 

credited to eligible investors’ demat accounts 

around June 25; and the trading in equity 

shares will commence around June 28. 

 

 

Bootstrapped dairy startup Sid’s Farm plans to raise Rs 25 crores capital 
JUN 14, 2021 

https://dairynews7x7.com/bootstrapped-dairy-startup-sids-farm-plans-to-raise-rs-25-crores-capital/ 

 

yderabad-based-bootstrapped dairy 

company Sid’s Farm plans to raise capi-

tal of up to Rs 25 crore in the next 4-6 

months; This fund will support its new product 

development and expand to other cities in In-

dia. 

The company will invest in setting up a new fa-

cility to enhance capacity and adding more 

products to its portfolio; working along with 

H 
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dairy farmers, expanding to other cities and 

strengthening its marketing efforts. The com-

pany has so far invested about Rs 5 crore in its 

operations. 

Sid’s Farm has been adhering to norms of test-

ing milk for antibiotics, hormones and preserva-

tives. They carry out tests daily to look for any 

adulteration in milk, and the tested milk is then 

pasteurised, chilled and delivered directly to the 

customer. Sid’s Farm was founded in 2013 by Dr 

Kishore Indukuri, an IIT Kharagpur and Univer-

sity of Massachusetts alumni. After a six-year 

stint at Intel Corporation in the USA, he decided 

to return to Hyderabad and was keen to start 

his entrepreneurial venture. He saw a huge op-

portunity in pure and unadulterated milk in Hy-

derabad and started activity with a small herd 

of 20 cattle and began supplying milk directly to 

customers. Currently, the company serves 

about 10,000 customers daily, on a subscription 

basis. 

Dr Kishore Indukuri, founder, Sid’s Farm, told 

Telangana Today, “Hyderabad is a major market 

for us. We are exploring other towns and cities 

in Telangana to expand our operations. They 

are also making investments in milk chilling cen-

tres. We have been complying with all the regu-

lations and have gone for all key national certifi-

cations. We will also seek international certifica-

tions in future.” 

Value chain 

Spread over 2.5 acres of land, the company has 

a 4,000 sq ft milk processing facility along with a 

dairy farm in another 1.5 acres of land. It also 

conducts extension and training activities for 

farmers at its Shabad, Ranga Reddy district. He 

added, currently Sid’s Farm produces 17,000 li-

tres of milk and milk products daily and delivers 

it direct to customers, agents and B2B retail 

partners such as bbdaily (bigbasket), Supr Daily, 

Milkbasket, Qubag and others. The company 

has been working with online partners over the 

last three years. 

“Almost 95 per cent of our sales today is online 

and only five per cent is offline. Post Covid sce-

nario, we will expand our presence into physical 

stores. We have 12 products and once we ex-

pand our portfolio further, we will explore op-

portunities to create physical stores be it own 

or through franchisee route. We will see some 

progress in this direction in the next six 

months,” Indukuri informed. 

Sid’s Farm employs 240 people directly and in-

directly and impacts about 1,500 farmers (in-

volving over 7,500 cattle) directly by educating 

them on the best practices of herd mainte-

nance, by timely procurement thus avoiding 

economic losses to farmers, by providing them 

access to good quality feed/fodder and exten-

sion services such as veterinary care. The com-

pany has also partnered with BAIF Development 

Research Foundation. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Dodla Dairy IPO to open on June 16, price band fixed at Rs 421-428 
JUN 14, 2021 

https://dairynews7x7.com/dodla-dairy-ipo-to-open-on-june-16-price-band-fixed-at-rs-421-428/ 

 
odla Dairy will launch its initial public 

offering (IPO) on June 16. The issue 

will close on June 18. The company, in 

consultation with the merchant bankers, has 

fixed the issue price band at Rs 421-428 per 

share. 

The Hyderabad-based Dodla Dairy is the third 

main-board company to launch IPO in the com-

ing week after Shyam-Metalics and Sona-Com-

star. 

The public-offer comprises a fresh-issue of up to 

Rs 50-crore and an offer for sale-of-up-to 

1,09,85,444 equity-shares by promoters-and-in-

vestor. The offer for sale consists of 92 lakh eq-

uity shares by investor TPG Dodla Dairy Hold-

ings; And 4,16,604 equity shares by Dodla Sunil 

Reddy; 10,41,509 equity shares by Dodla Family 

Trust, and 3,27,331 equity shares by Dodla 

Deepa Reddy. 

Dodla Sunil Reddy, Dodla Family Trust, and 

Dodla Deepa Reddy are part of the promoter 

group. 

Shares are available in multiples of 35 

Investors can bid for a minimum of 35 equity 

shares and in multiples of 35 equity shares 

thereafter. 

The company will utilise fresh issue proceeds 

for repaying debt of Rs 32.26 crore . Which was 

availed from ICICI Bank, the Hongkong and 

Shanghai Banking Corporation (HSBC); and 

HDFC Bank, and for capital expenditure require-

ments of Rs 7.15 crore. 

As of December 31, 2020, the company had a 

total outstanding indebtedness of Rs 87.37 

crore; comprising term loans, working capital 

facilities and NCDs. 

Total issue size’s 50% is reserved for qualified 

institutional buyers; 35 percent for retail, and 

15 percent for non-institutional investors. 

Dodla-Dairy is an integrated-dairy-company-

based in south-India primarily deriving all of its 

revenue for FY20-and for the nine-months-pe-

riod ended December 2020 ;from the sale of 

milk and dairy based value-added products 

(VAPs) in the branded consumer market. 

Third largest Milk procurer in South India 

Amongst private dairy players with a significant 

presence in the southern region of India, it 

claims the third highest in terms of milk pro-

curement per day with an average procurement 

of 1.03 million litres of raw milk per day (MLPD) 

as of March 31, 2021 and second highest in 

terms of market presence across all of India 

amongst private dairy players with a significant 

presence in the southern region of India. 

Its operations in India are primarily across the 

five Indian states of Andhra Pradesh, Telangana, 

Karnataka, Tamil Nadu and Maharashtra, with 

brands Dodla Dairy, Dodla and KC+, while over-

seas operations are based in Uganda and Kenya 

with brands Dodla Dairy, Dairy Top and Dodla+. 

Sale of milk and dairy-based VAPs constituted 

72.81 percent and 27.18 percent respectively, 

of revenue in FY20. 

TPG-backed Dodla Dairy had refiled its draft red 

herring prospectus in February 2021. Earlier it 

had filed IPO papers in 2018 to raise around Rs 

500 crore and received Sebi nod but deferred 

listing plans.The book running lead managers to 

the issue are ICICI Securities, and Axis Capital. 
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Naveen Patnaik supports Yaas hit dairy farmers with Rs 30000/dairy cattle 
JUN 11, 2021 

https://dairynews7x7.com/naveen-patnaik-supports-yaas-hit-dairy-farmers-with-rs-30000-dairy-cattle/ 

 
disha Chief Minister Naveen Patnaik on 

Thursday announced a package for 

farmers affected by Cyclone Yaas which 

hit the coastal districts on May 26. 

As per the package, an input subsidy of Rs 6,800 

per hectare will be given to small, nominal 

farmers with over 33 per cent crop damage in 

unirrigated land while in irrigated areas, farm-

ers will get input subsidy of Rs 13,500 per hec-

tare. 

Similarly, Rs 18,000 per hectare will be given for 

land growing all weather crops like mango, 

cashew nut, coconut and kewra. A minimum 

subsidy of Rs 2,000 for all weather crops and Rs 

1,000 for other crops will be provided. 

Farmers in the affected districts will also be pro-

vided with 1.5 lakh quintals of high-quality certi-

fied paddy seeds with a 25 per cent discount on 

the current rebate for the 2021 Kharif season. 

The rebate will be credited directly to the 

farmer’s account through direct benefit transfer 

(DBT). 

In irrigated areas, input subsidies of Rs 13,500 

per hectare and Rs 18,000 per hectare for all 

weather crops and other crops will be provided. 

Mango, cashew, coconut, betel, kewda and 

other crops are included in this category. 

One lakh farmers will be included in the seed 

refining programme for 1 lakh acres of land for 

higher yields during the Kharif season. 

Farmers adopting improved farming methods, 

such as row sowing and row harvesting, will be 

given an incentive of Rs 1,500 per hectare. 

Farmers in the affected areas will be provided 

with 2,000 pump sets and 3,000 sprayers at a 

discounted price. A maximum amount of Rs 

15,000 will be given for a 50 per cent discount 

for pump sets, a maximum of Rs 3,800 for a 50 

per cent discount for power sprayer and a maxi-

mum rebate of Rs 750 will be given per hand 

sprayer. 

An incentive of Rs 15,000 per person will be 

provided to 125 farmers of betel leaf cultivation 

through DBT. 

A total of 10,000 farmers will be provided with 

high-quality saplings at a cost of Rs 115 for 

growing vegetables. 

Short-term loans to farmers with crop loss of 

more than 33 per cent in the affected areas will 

be converted into medium-term loans. 

Rs 40,000 will be provided to 50 mushroom cul-

tivation units. Farmers will alsobe provided 

10,000 vegetable mini kits worth Rs 110 each 

for free of cost. 

Compensation loss of livestock by farmers 

O 
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Cyclone-affected fishermen will get Rs 4,100 for 

the repair of their partially damaged boat and 

Rs 2,100 for the damaged net. Besides, Rs 9,600 

will be given for fully damaged boats and Rs 

2,600 for completely damaged fishing nets. 

Rs 2,100 will be provided for the reconstruction 

of the cattle shelters to farmers who have lost 

cattle, goats, sheep, and poultry due to Cyclone 

Yaas. While a sum of Rs 30,000 has been an-

nounced for dairy cattle, Rs 25,000 will be pro-

vided for non-dairy animals. Similarly, for a 

maximum of six calves Rs 16,000 per calf, Rs 

3,000 up to 30 goats/sheep and Rs 50 per 

chicken will be given to affected farmers. 

An input subsidy of Rs 12,200 per hectare for 

the renovation of damaged fish/fish seed farms 

and Rs 8,200 per hectare will be provided for 

damaged fish seed farms. 

Many handicraft and handloom artisans have 

been affected by Cyclone Yaas. Handloom and 

handicraft workers will be provided Rs 4,100 for 

purchase of equipment and another Rs 4,100 

for purchase of raw materials. 

 

 

R S Sodhi MD GCMMF gets Asia Pacific Productivity Champion award 
JUN 11, 2021 

https://dairynews7x7.com/r-s-sodhi-md-gcmmf-gets-asia-pacific-productivity-champion-award/ 

 
he Managing Director of Gujarat Coop-

erative Milk Marketing Federation 

(Amul), R.S. Sodhi, was conferred with 

the regional award as Asia Pacific Productivity 

Champion . It is given by Asian Productivity Or-

ganization (APO), Tokyo, Japan in recognition of 

enhanced productivity and efficient milk supply 

chain. 

Sodhi is the first Indian to have received the 

prestigious award, in the last 20 years. 

The APO invites nominations from the National 

Productivity Organizations (NPOs) of member 

countries. The Government of India’s National 

Productivity Council (NPC) under the Depart-

ment of Promotion of Industry and Internal 

Trade (DPIIT); Ministry of Commerce & Industry, 

unanimously recommended Sodhi’s name for 

the award. 

The award is conferred to eligible individuals 

who have significantly contributed to advancing 

the productivity movement in the Asia-Pacific 

region. And those in a specific member econ-

omy of the APO. 

The APO regional awards are conferred every 

five-years and each-country can nominate only 

one candidate out of the all nominations. Every 

five years only five regional nominees receives 

the award. 

Sodhi received the award on behalf of 3.6 mil-

lion dairy farmers. “I was recommended for the 

first time by the ministry of commerce and in-

dustry, government of India for this award. I 

think that this award is a recognition of India’s 

most productive-and-efficient supply chain of 

milk in the world; where a farmer gets 70-80 

percent of consumer-price as compared to 

world average of 35-40 per cent,” Sodhi told 

IANS. 
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Rajkot dairy takes ATM to doorstep of milk producers 
JUN 10, 2021 

https://dairynews7x7.com/rajkot-dairy-takes-atm-to-doorstep-of-milk-producers/ 

 
airy-farmers in interior villages of Raj-

kot will no longer have to spend-hours 

visiting a bank-branch or hunting ATMs 

for cash-withdrawals. 

Gopal dairy, a member union of the Gujarat Co-

operative Milk Marketing Federation (GCMMF) 

that markets brand Amul . Has started micro 

ATM facilities for fourteen milk co-operative so-

cieties in those villages where there is no bank-

ing facility. 

These milk producers can withdraw cash from 

their village in three days of the month now. 

This facility started from Anandpara village of 

Rajkot taluka. The district dairy union deposits 

the milk procurement price paid to milk produc-

ers in their accounts. But bank branches are of-

ten around 10 km far from their villages. 

A small machine like PoS (point of sale) terminal 

will be given and managed by the secretary of 

village co-operative society . This will be similar 

to the machines that banking correspondents 

use. The account holder can deposit-or-with-

draw money through this machine using a 

debit-card or Aadhar card linked with the bank 

account. 

“We have received requests from 37 other co-

operative societies to start this facility. This wil 

be replicated after the success of this project. 

We will provide this facility to only those-vil-

lages where the bank-branch and ATM is 8-10 

km far,” said Gopal-dairy’s managing-director-

Vinod-Vyas. 

There are 890 milk-co-operative societies in Raj-

kot, Morbi, Junagadh and Amreli districts under 

the milk shed area of Gopal dairy. Out of that 

600 have banking facilities in their villages. 

Nearly 45,000 milk producers are attached with 

this dairy union that collects an average of 4.50 

lakh litre milk per day. 

 

 

Mother Dairy to double its turnover from Rs10000+crores in next 4-5 years 
JUN 10, 2021 

https://dairynews7x7.com/mother-dairy-plans-to-double-its-turnover-from-10000crores-in-next-4-5-years/ 

 
other Dairy Pvt Ltd, the wholly-

owned subsidiary of National Dairy 

Development Board, is aiming to 

double its turnover. It will be done over the 

next 4-5 years by strengthening its presence as 

a pan-India player. According to its filing with 

the Registrar-of-Companies (RoC), the com-

pany’s total revenues crossed the ₹10,000 

crore-mark in FY 2019-20. 

In an interview with BusinessLine, Manish 

Bandlish, Managing Director, Mother Dairy Fruit 

& Vegetable Pvt Ltd, said. That despite the 

Covid-19-pandemic, FY 20-21 was a good year 

for the company with many categories growing 

in strong double-digits.  
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You came on board as the MD in March, what is 

the key growth agenda that you have set for 

your team? 

Mother Dairy, as we know, is a reputed brand 

and I believe the growth potential is significant 

for the organisation. We are servicing consum-

ers in varied product ranges in multiple geogra-

phies and we are now focusing on strengthen-

ing our presence as a pan-India player. 

We have a strong presence in the milk and milk-

related products business, fruits and vegetables 

and frozen business with Safal and in the edible 

oils business with Dhara. For instance, in the 

milk business, we want to strengthen our pres-

ence in the Western and Eastern regions. As 

you are aware, we also have a big social respon-

sibility as we work closely with large numbers of 

farmers and help them grow their incomes. So, 

if Mother Dairy grows, then it will increase our 

ability to service a larger number of farmers so 

that they can get their rightful earnings. 

In FY 2019-20, Mother Dairy crossed the ₹ 

10,000-crore mark in terms of revenues. How 

do you see this growing in the future? 

We would ideally want to double our turnover 

in the next four to five years. We have presence 

in categories that have been growing at 20 per 

cent year-on-year and even during the pan-

demic there has not been any significant dip in 

these growth levels. Mother Dairy is a well-es-

tablished brand with strong credentials and we 

want to leverage on this to take big leaps in the 

future. 

What’s your view on the government’s PLI 

scheme for the food processing industry? 

The scheme will help grow domestic production 

and the food processing industry. We are cur-

rently evaluating the scheme internally. 

What are the inflationary commodity pressures 

that you are facing, have you hiked prices? 

For edible oils, we had to take price hike due to 

commodity inflationary pressures. But for milk 

and milk-related products, we have not taken 

any price hike despite challenges in terms of 

packaging material costs and other inflationary 

pressures. We are trying to absorb these costs 

and see how the pandemic plays out. 

Last year, the company ventured into the new 

category of bread, besides strengthening pres-

ence in the frozen and immunity-boosting cate-

gories. What are the other white spaces you 

may foray into? 

We are a unique organisation as we are not 

only an FMCG company but also a big retailer in 

the Delhi-NCR region, with over 2,000 touch 

points. A key focus will be to get more business 

from these outlets by becoming more relevant 

to the consumers. Frozen products is definitely 

one category that which we feel has a big op-

portunity, going forward. Last year, we piloted 

4-5 new SKUs that got good response and we 

will keep adding new SKUs. While we will con-

tinue to explore categories synergistic to our 

current portfolio, broadly speaking, we would 

like to stick to the existing categories and fur-

ther strengthen our presence in these busi-

nesses. 

E-commerce segment has been growing signifi-

cantly for packaged food companies. What are 

your plans in that space? 

We are seeing 40-50 per cent growth in the e-

commerce channel. We will also explore a hy-

per-local delivery model for doorstep delivery 

of products leveraging on the network of our 

Safal stores in the Delhi-NCR region. Consumers 

are looking for convenience with doorstep de-

liveries and we would like to experiment to see 

how we can use our retail stores to deliver fresh 

fruits and vegetables, frozen products and 

value-added dairy products along with Dhara 

edible oils to consumers. A pilot will be initiated 

in the next quarter. 

 

 



‘Umeed’ scheme create first women dairy farmer producer Co at Pulwama 
JUN 8, 2021 

https://dairynews7x7.com/umeed-scheme-create-first-women-dairy-farmer-producer-co-at-pulwama/ 

 
ammu and Kashmir Rural Livelihoods Mis-

sion (JKRLM), ‘UMEED’, through its Self-

Help-Group (SHG) platform has initiated a 

first of its kind all-women Dairy Farmers Pro-

ducer Organization (FPO) at Mitrigam in Pul-

wama district. 

The very thankful Shahzada, an FPO member 

from the Self Help Group Chandani, said. “I, 

along with 10 others, have been working very 

hard. And we have been helped immensely by 

the government under the JKRLM s Umeed 

scheme. The Department of Animal Husbandry 

has also helped us a lot”. 

This Farmers Producer Organization (FPO) func-

tions like any other professional Private Limited 

company; it has a CEO and a Board of members. 

It can undertake all activities as per its Article Of 

Association (AOA) for the collective effort of 

Farmers, including setting up common facilities 

like a milk plant, fodder plant, etc. 

The organization aims to help its members 

achieve better produce prices by having better 

market linkages. It will also create employment 

opportunities and provide a stable market plat-

form for women. 

The SHG, named Chandani, aims to run this or-

ganization on the same pattern as that of Amul 

in Gujarat. 

Arshid Ahmad, Program manager JKRLM, Pul-

wama told ANI, “Once the quantity of milk in-

creases, we will start adding value to it by shap-

ing raw milk into different dairy products. This 

will increase the income of the SHG”. 

There are several government schemes to help 

those in the dairy business, and the members of 

this SHG are also benefitting from it. “One FPO 

member, Shahzada, had only 2 cows earlier, but 

now she has 20 cows and is even planning on 10 

more in the coming months, thanks to these 

schemes”, he added. (ANI) 
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Cows pass on Hypoglycin A toxin found in Lychee and maple tree to milk 
JUN 8, 2021 

https://dairynews7x7.com/cows-pass-on-hypoglycin-a-toxin-found-in-lychee-and-maple-tree-to-milk/ 

 
ows can pass on the hypoglycin A toxin 

through their milk. As per a study by the 

Martin-Luther-University-Halle-Witten-

berg (MLU) and the Leibniz Institute of Plant Bi-

ochemistry (IPB) in Toxins shows this. The sub-

stance can cause severe symptoms in humans 

and animals. Small amounts of the toxin were 

detected in the rawmilk of cows that grazed in a 

pasture exposed to sycamore-maple. The team 

calls for further investigations to realistically as-

sess the potential dangers. 

High concentrations of hypoglycin-A can be 

found in unripe-akee and lychee-fruit and in the 

seeds and seedlings of various maple-trees. 

These include, for example, the sycamore ma-

ple, which is common throughout Europe. The 

toxin can cause severe illness in humans. In 

2017, Indian-researchers were able to prove 

that the toxin was responsible for the sudden-

death of several-hundred-children in the coun-

try. These children had previously eaten large 

quantities of lychee. “The substance interferes 

with the body’s energy metabolism. One typical 

symptom in humans is very low blood sugar lev-

els,” says Professor Annette Zeyner from the In-

stitute of Agricultural and Nutritional Sciences 

at MLU. In 2013, hypoglycin A from maple trees 

was also found to cause atypical myopathy in 

horses . Which is a puzzling disease that is often 

fatal for animals kept on a pasture. 

Grazing of cows around maple trees 

Zeyner and her team joined forces with Dr Jörg 

Ziegler from IPB to discover whether hypoglycin 

A could also be detected in the raw milk of 

cows. “Maple trees are widespread and grazing 

cows is a common practice. Thus, it seemed log-

ical that cows — like horses — would eat the 

seeds or seedlings of maple trees, thereby in-

gesting the toxins,” explains Zeyner. For the 

new study, the team examined samples from 

dairy farmers in northern Germany. Only milk 

provided directly from the farms was analysed. 

“We did not analyse samples from individual 

cows; instead, we sampled the milk from sev-

eral cows which was stored in collection tanks,” 

says Zeyner. 

The samples were analysed using a special form 

of mass spectrometry which can detect even 

tiny amounts of a substance. The result: “We 

detected hypoglycin A only in two samples of 

raw milk from the one of the farms whose pas-

ture contained a single maple tree,” says 

Zeyner. The concentration of the substance was 

17 and 69 micrograms per litre of milk. “These 

are low and widely varying concentrations. But 

considering that there was only one tree in the 

pasture and the sample came from a collection 

tank, it was surprising that we were able to de-

tect anything at all,” explains Zeyner. The toxin 

could not be detected in any of the other sam-

ples. 

Quantification of toxin to passed on is still un-

der research 

“Our study is the first to show that cows appear 

to ingest parts of the sycamore maple contain-

ing the toxin, which is then transferred to their 

milk. Many other questions arise from this find-

ing,” says the researcher in summary. It is still 
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unclear, for example, how much toxin the cows 

have to ingest for there to be detectable traces 

in their milk. Follow-up studies will be needed 

to determine whether the substance is de-

stroyed when the milk is processed or even 

whether this low concentration is a cause for 

concern, and how it can be prevented. 

 

Milky mist diversifies into daily need products by acquiring Asal foods 
JUN 8, 2021 

https://dairynews7x7.com/milky-mist-diversifies-into-daily-need-products-by-acquiring-asal-foods/ 

 
rivate dairy Milky Mist Dairy Food has 

announced its diversification into daily 

need consumer fresh food industry. It 

has been done through acquisition of Asal 

Foods Industries, for an undisclosed sum. Milky 

Mist’s CMD Sathish Kumar says, “We expect a 

10% revenue share through this acquisition of 

Asal Foods (Milky Mist earns Rs 1,000 crore as 

yearly revenues). We want to take advantage of 

our strong supply chain management, with over 

15,000 freezers across the country. With 

onboarding Asal Foods, we expect the average 

revenue per freezer to grow by 3x.” 

Milky Mist overall revenue crossed Rs 1,000 

crore as of March 30, 2021. It saw a 30% year-

on-year growth in FY21. “We have been grow-

ing by an average of 40% every year,” he said. 

Started in 2012, Asal Foods manufactues ready 

to cook and everyday consumption products 

like idly dosa batter, chapathi, vada batter, 

wheat parotta. Milky Mist will retain the ‘Asal’ 

brand. 

“We see synergies only in the distribution chan-

nel. The biggest challenge faced by Asal was sin-

gle product distribution, especially a product 

like batter which is of less value. And we have a 

strong cold chain distribution,” he added. TNN 

 

 

Aavin milk equal to mother’s milk: Minister 
Jun 06, 2021 

https://timesofindia.indiatimes.com/city/trichy/aavin-milk-equal-to-mothers-milk-minister/arti-

cleshow/83289865.cms 

RICHY: Amid a controversy over People 

for the Ethical Treatment of Animals 

(PETA) vouching for plant-based milk 

products, state minister for milk and dairy de-

velopment S M Nasar has said that Aavin milk 

can be considered equal to mother’s milk. He 

asked people to prefer Aavin milk over milk 

from private companies which he said is adul-

terated in various ways.  

“Why do people have to go for private milk 

companies knowing about the adulteration 

when Aavin produces milk which can be 

matched with mother’s milk in terms of purity,” 

said the minister who was in Pudukottai to in-

spect Aavin units as well as milk distribution on 

Sunday. He was responding to a question on 

charges of adulteration against private milk 

companies raised by the previous government. 

He said the government will carry out a probe if 

it received complaints. 

Asked about PETA’s suggestion to Amul to pro-

mote vegan milk production as dairy business 

subjects animals to cruelty, the minister said, 

“Amul has adequately responded to the sugges-

tion and we have nothing more to add to it.” He 

said milk procurement has gone up from 36 
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lakh litres a day to 40 lakh litres ever since the 

new government assumed charge. The sales too 

have gone up during the lockdown. Aavin pro-

cures 63,000 litres of milk every day of which 

21,500 is sold as sachets within Pudukottai dis-

trict alone while the rest is transferred to Chen-

nai for making value-added products. 

On the chances of milk procurement price being 

increased by Aavin to benefit farmers, he said 

the state government reduced price by Rs 3 a li-

tre for Aavin milk which is causing a loss of Rs 

220 crore annually. “We have been trying to 

bring down losses through innovative practises, 

but increasing procurement price may not be 

possible soon,” he said. He said Aavin is produc-

ing 152 value added products as of now and 

some more are in the pipeline. 

Blaming the previous AIADMK government for 

confining Aavin within the state without realis-

ing its potential in national and global market, 

he said Aavin is not reaching even its neigh-

bouring states. “But products like Amul, Nandini 

milk and other things are being supplied to sev-

eral states. We will not only take steps to take 

Aavin across the country, but we are in talks 

with other countries to take our value-added 

products,” he said. 

Private companies sell adulterated milk, Aavin is 

equal to mother’s milk, said minister for milk 

and dairy development S M Nasar in Pudukottai 

 

 

Stringent action if adulterated milk is supplied by pvt firms: Minister 
Jun 06,2021 

https://www.dtnext.in/News/TamilNadu/2021/06/06205209/1299158/Stringent-action-if-adulterated-milk-is-sup-

plied-by-.vpf 

 

udukottai: Cautioning people against 

getting lured to buy adulterated milk, he 

said the state-owned Aavin, provided 

pure milk to the consumers and hence people 

should patronise it. "Aavin milk is pure. People 

should purchase Aavin milk (and benefit)," the 

minister said and warned of stringent action if 

complaints of adulterated milk supplied by pri-

vate firms are received. Speaking to reporters 

after inspecting the Aavin dairy here Nasar 

claimed irregularities to tune of several crores 

were perpetrated during the last 10 years and 

these would be investigated. 
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Minister criticised PETA suggestion to produce plant based products 
JUN 5, 2021 

https://dairynews7x7.com/minister-criticised-peta-suggestion-that-dairy-manufacture-plant-based-products/ 

 
inister of state for home and infor-

mation technology Satej Patil, who 

also heads the Gokul milk coopera-

tive, Thursday criticised animal rights’ NGO 

PETA for suggesting that the dairy manufacture 

“plant-based milk products”. 

He tweeted, “Milk not just provides a healthy 

diet option to the common man but also pro-

vides livelihood to millions of farmers. Any NGO 

can’t come and dictate terms to us about our 

food preferences!” Patil helms the Kolhapur 

Zilla Sahakari Dudh Utpadak Sangh, whose 

brand Gokul is a leading milk cooperative in Ma-

harashtra. 

Dr Kiran Ahuja, vegan outreach coordinator, 

PETA India told TOI, “Consumers dictate market 

trends and increasingly they are opting for plant 

milk because they do not want to support an in-

dustry from where the beef and leather indus-

tries get cattle to kill. (They want) better health 

and (want to) help fight climate change. Meat 

and dairy businesses around the world are opt-

ing to embrace changing consumer choice by in-

vesting in or creating vegan foods and milk, and 

Satej Patil’s Gokul Dairy could opt to do the 

same.” 

She added, “One of India’s dairies also makes 

coconut yoghurt and almond milk. Plant milks 

and vegan foods are made from plants found in 

abundance in India, they are grown on farms, 

and so it is common sense that vegan foods are 

an excellent new opportunity for Indian farm-

ers. Farmers in Tamil Nadu and Kerala already 

earn over 19 million USD a year as jackfruit is 

now turned into burgers and other replace-

ments for meat in India and around the world.” 

Meanwhile, advertising regulator Advertising 

Standards Council of India (ASCI) dismissed a 

plea filed by PETA against Amul for stating that 

plant-based products cannot be called milk. 

Food regulator FSSAI states that non-dairy prod-

ucts like soya and almond extract cannot use 

the word ‘milk’ in their nomenclature.PETA had 

recently written to India’s largest dairy Amul, 

asking it to switch to plant-based vegan prod-

ucts. Amul hit back urging PM Narendra Modi to 

ban the NGO. It said that millions of dairy farm-

ers subsisted on milk production, adding that 

“foreign funded NGOs are running campaigns to 

tarnish the Indian dairy industry”. 

 

 

India Atmanirbhar in milk production and has surplus to export, webinar told 
Friday, 04 June, 2021,  

http://www.fnbnews.com/Top-News/india-atmanirbhar-in-milk-production-and-has-surplus-to-export-webinar-

told-64220 

o commemorate World Milk Day, 

APEDA, in association with the Ministry 

of Fisheries, Animal Husbandry and 

Dairying (MFAHD), organised a webinar cum in-

teractive session on the prospects of harnessing 

the full potential of dairy products exports from 

the country. 

While delivering keynote address at the webi-

nar, Atul Chaturvedi, secretary, MFAHD said In-

dia is Atmanirbhar in production of milk and has 

enough surplus produce to export. He shared 

the progress made in production and export 

growth in dairy products. 
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Chaturvedi also mentioned that Covid has pro-

vided a lesson that for boosting immunity, dairy 

products have that potential. There is a big 

need for niche products for the class who are 

ready to pay any price for the quality product. 

He also mentioned the schemes and programs 

of the Department of Animal Husbandry and 

Dairying like National Programme for Dairy De-

velopment, National Livestock Mission, Live-

stock Health and Disease Control and Animal 

Husbandry Infrastructure Development Fund. 

Stressing on the health needs of livestock popu-

lation through vaccination, Chaturvedi noted 

that the Animal Disease Control Program was 

launched by Prime Minister Narendra Modi un-

der the Central Sector Scheme. “We will achieve 

our target with these initiatives for making India 

free from Foot and Mouth Disease with vaccina-

tion by 2025 and without vaccination by 2030," 

said Chaturvedi. 

For ensuring availability of quality fodder and 

feed for the cattle nutrition through Pashu-

aadhar for traceability for the animals. MFAHD 

has a scheme for developing infrastructure un-

der Animal Husbandry Infrastructure Develop-

ment Fund (AHIDF) under AtmaNirbhar Bharat 

Abhiyan.  Besides several incentives are being 

provided for promotion of investments by indi-

vidual entrepreneurs, private companies, 

MSME, Farmers Producers Organisations (FPOs) 

and companies to establish the dairy processing 

and value addition infrastructure and Animal 

Feed Plant. 

Dr Varsha Joshi, joint secretary, MFAHD, men-

tioned that measures are being taken for con-

straints faced by the dairy exporters. She said 

that an Investment Promotion Desk is   estab-

lished to support the dairy entrepreneurs. She 

mentioned that market promotion is required 

to promote the dairy products and in associa-

tion with APEDA. 

Dr M. Angamuthu, chairman, APEDA said that 

time has come to promote the FPOs, dairy 

farmers or cooperatives to export dairy prod-

ucts directly to the global destinations. 

Meenesh C Shah, executive director, National 

Dairy Development Board also shared views on 

Overall scenario of the Dairy sector in India. 

On behalf of the exporters Dr R S Sodhi, manag-

ing director, Gujarat Cooperative Milk Market-

ing Federation (GCMMF) also known as AMUL, 

shared the constraints being faced in exports - 

market access issues in China, EU, South Africa 

and Mexico, Sodhi said that high import duty 

charged by SAARC and neighbouring countries 

such as Bangladesh (35%) and Pakistan (45%).  

Sodhi also noted that major importing countries 

have imposed much higher import duty on dairy 

products from India. 

 

 

CM Jagan Mohan Reddy launches AP-Amul project in West Godavari district 
JUNE 04, 2021 17:11 IST 

https://www.thehindu.com/news/national/andhra-pradesh/cm-jagan-mohan-reddy-launches-ap-amul-project-in-

west-godavari-district/article34727903.ece 

hief Minister Y.S. Jagan Mohan Reddy 

launched Jagananna Palavelluva- AP 

Amul project in West Godavari district 

virtually from his camp office on Friday. 

On the occasion, he said the project was in-

tended to give a fillip to the empowerment of 

women self-help groups by encouraging milk 

cooperatives in the government sector. 

The project started to be implemented on De-

cember 2. Milk is being collected from 722 vil-

lages in Guntur, Chittoor, Kadapa and Prakasam 

districts. Now, milk would be collected from 153 

villages in West Godavari district. 

The CM said that the government was able to 

give remunerative prices to the farmers by tying 
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up with Amul, which is the largest dairy cooper-

ative in the country and all of its shareholders 

are dairy farmers. 

Farmers were earning ₹5 to ₹15 more per litre 

under the Amul project. 

Further, the Chief Minister said 52.93 lakh litres 

of milk were so far collected from 13,739 

women dairy farmers in 722 villages of Guntur, 

Chittoor, Kadapa and Prakasam districts, where 

a sum of Rs 24.54 crore was paid. 

Amul had paid ₹4.06 crore more than the exist-

ing total price. 

Bulk milk cooling units and automatic milk col-

lection units would be set up in 9,899 villages at 

a cost of ₹4,000 crore as part of the Amul pro-

ject in the next two years. 

Amul MD R.S. Sodhi said Amul company was be-

ing operated by farmers to whom the profits 

are being passed. 

Minister for Fisheries and Animal Husbandry S. 

Appalaraju, agriculture special chief secretary 

Poonam Malakondaiah and A.P. Dairy Develop-

ment Cooperative Federation MD Babu. A were 

present at the event. 

 

 

 

Paneer-making units raided after complaints of adulteration in Muzaffarnagar 
Updated: Jun 4, 2021, 08:29 IST 

https://timesofindia.indiatimes.com/city/meerut/paneer-making-units-raided-after-complaints-of-adulteration/ar-

ticleshow/83213619.cms 

 
UZAFFARNAGAR: City magistrate Ab-

hishek Singh and officials of the food 

department raided two units making 

cottage cheese (paneer) and shops selling them 

following complaints of adulteration. Samples 

of paneer, refined oil, milk and a white powder 

were taken from the units and sent for testing 

in the laboratory. 

Sources said the “paneer” was being supplied 

across Muzaffarnagar and adjoining districts of 

Shamli, Saharanpur, and Meerut. 

City magistrate Abhishek Singh said, “We have 

sent the samples to the lab. After receiving the 

report, further action will be taken". 

Sources in the food department said artificial 

milk is mixed with cooking oil, water chestnut 

powder and water and later this “milk” is used 

for making paneer. 
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Mother Dairy to pilot home deliveries through Safal stores 
03 Jun 2021 

https://www.livemint.com/companies/news/mother-dairy-to-pilot-home-deliveries-through-safal-stores-

11622722401133.html

EW DELHI: Mother Dairy is set to pilot 

home delivery of fruits, vegetables, 

value-added milk products, and edible 

oil from its Safal outlets in Delhi-NCR, said a top 

executive at the company. 

The move will help the company that has over 

350 Safal stores in Delhi-NCR—service local 

neighbourhoods through a hyperlocal delivery 

model that has seen strong consumer demand 

especially as lockdowns continue and mobility 

remains restricted. 

The company will roll out an ordering platform 

for Safal. 

In the initial phase, it will pilot the delivery 

model through 15-20 stores before scaling it up 

gradually, said Manish Bandlish, managing di-

rector, Mother Dairy Fruit and Vegetable Pvt. 

Ltd. 

Mother Dairy is a wholly-owned subsidiary of 

the National Dairy Development Board (NDDB). 

Safal is the fruit and vegetable arm of Mother 

Dairy, with stores in Delhi-NCR and Bengaluru. 

Safal also sells frozen vegetables. 

The pilot will kickstart next quarter and service 

a 2-km radius in parts of Delhi. 

Mother Dairy sells Dhara cooking oil, branded 

ice-creams, curd, cheese slices. It also retails 

toned milk in pouches apart from running milk 

booths. To be sure, Safal stores are outsourced 

to what the company calls concessionaires, typi-

cally former servicemen. Safal's delivery will not 

include orders for fresh milk. 

“Mother Dairy in itself is a retailer. So, we have 

approximately 2,000 outlets of Mother Dairy in 

Delhi-NCR, no other organization has this kind 

of distribution. We have 1,600 booths of milk 

and 350–400 outlets of Safal. That's huge in 

terms of any company owning that kind of dis-

tribution and I think there's a huge opportunity 

that lies with us in terms of using this distribu-

tion effectively," said Bandlish, who took over 

as the company’s managing director in March. 

Bandlish said heightened consumer demand for 

home delivery especially in the aftermath of the 

pandemic, has prompted the company to look 

at hyperlocal deliveries. 

There is an opportunity for Mother Dairy to 

make a dent in the market with modern tech-

nology, he said. However, delivering fresh pro-

duce on an immediate basis requires sophisti-

cated demand planning and logistics or a deep 

network of offline stores that can work as distri-

bution hubs. 

Companies such as BigBasket now part of the 

Tata Group, Grofers and Amazon offer grocery 

deliveries in parts of India. More local, city-spe-

cific players have also emerged in the aftermath 

of the pandemic. 

To be sure, Mother Dairy will use the existing 

network of stores to fulfil deliveries in contrast 

to opening up a central warehouse. The store 

will use its own sales and delivery staff to fulfil 

orders. The company is in the process of train-

ing staff to handle orders, Bandlish said. 

A few stores will be picked for delivery, he said 

as the company expects delivery demand to be 

quite high as and when the app is rolled out. 

“The minute we start it is going to be a huge 

thing because you're talking about deliveries 

not from a central hub but from every outlet, 

we need to be extra prepared," he said. 

E-commerce and modern trade comprise 5–6% 

of total sales for Mother Dairy. 
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Cadbury Dairy Milk releases three new ads; stakes claim in 'thanking' space 
3 Jun 2021, 2:26 PM IST 

https://www.afaqs.com/news/advertising/cadbury-dairy-milk-releases-three-new-ads-stakes-claim-in-thanking-

space 

 
adbury Dairy Milk India has uploaded a 

series of brief 15 second ads on their 

YouTube channel. The ads are based on 

the theme of saying ‘Thank You’ and portray a 

nurse, a playground watchman and a school 

caretaker being thanked for doing their job. 

In all the situations, the person finds the choco-

late bar while they are doing their jobs. In 2020, 

Cadbury Dairy Milk had also released ads in the 

'Thanking' space. One ad features a driver 

thanks his employer for allowing him time to 

visit his son’s school and pay attention to his 

education too. Another ad features a young 

man thanking his household help for her work. 

In July 2020, Cadbury Dairy Milk has released a 

full-page print advertisement called 'Fill in the 

Thanks' (We spotted in The Times of India). It is 

the brand's way to remind us of the important 

role these daily wagers played in our lives and 

we must be thankful for them. As you read 

through the copy and fill in the blanks, you real-

ise it talks about those whom you interact with 

every day albeit for a very short period. 

When the COVID-19 pandemic first broke out, 

Dairy Milk brought back its iconic ‘Kuch Khaas 

Hai’ theme song to thank frontline and essential 

workers for their tireless service. 

Doctors, nurses, physicians… These are some of 

the frontline workers who are helping the hu-

man race battle the Coronavirus pandemic. But 

these frontline workers are also dependent on 

others to keep operations running smoothly. 

This includes the staff who help run the hospital 

such as the canteen cooks, the waiters, the 

electrician on call, the ambulance driver and his 

helper, the janitor, the receptionist, the IT guys, 

the errand boys, even the gardener. So, Cad-

bury decided to thank them for supporting the 

frontline workers. The company released a 

video of its employees distributing the newly re-

leased 'Thank You' bars amongst the staff of 

some key hospitals in Delhi, Mumbai, Bengaluru 

and Kolkata. 

This is the second time, since April, that 

Mondelez has brought back the tune of a classic 

Dairy Milk ad – ‘Kuch Khaas Hai’. The first time 

the tune was brought back was in the context of 

an ad that reminded people to stay strong, de-

spite lockdown. At a time when milestone birth-

days and anniversaries are celebrated alone, 

graduation certificates are being handed out 

virtually, the ad reminds people to look for the 

‘khaas’ and celebrate sweet moments virtually. 

 

 

Malappuram milk powder plant will address surplus milk issue: Chinchurani 
JUNE 03, 2021 18:32 IST 

https://www.thehindu.com/news/national/kerala/malappuram-milk-powder-plant-will-address-surplus-milk-is-

sue-chinchurani/article34718697.ece 

he milk powder plant coming up in Mal-

appuram will resolve the issue of sur-

plus milk forever and Milma will soon 

launch its dairy whitener, Minister for Animal 

Husbandry and Dairy Development J.Chin-

churani has said. 

C 
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With some major projects on the anvil, the 

State is also expected to become self-reliant in 

meat and egg production as well, she adds. 

“While new programmes will be implemented 

in a phased manner, continuing various initia-

tives launched by the previous government will 

be another priority.” Since Kerala is currently 

dependent on other States to convert milk into 

powder, Ms. Chinchurani feels the ₹62-crore 

project will be a real game changer for the sec-

tor. 

“Farmers, especially those from Malabar region, 

were finding it hard to tide over the unprece-

dented livelihood crisis caused by COVID-19. 

During the pandemic, our milk tankers had to 

wait in Tamil Nadu which generated some pro-

curement-related problems. Apart from imme-

diate remedial measures, the situation called 

for long-term solutions,” she says. 

Ms. Chinchurani, who served as the chairperson 

of the Kerala State Poultry Development Corpo-

ration (Kepco) during the last five years, also 

has plans when it comes to boosting meat and 

egg production. 

“We had implemented several projects to max-

imise egg production and districts such as 

Alappuzha and Kollam have already touched a 

record-high. But the main challenge faced by 

poultry farmers is the lack of provisions for stor-

age and distribution. Kepco couldn’t procure all 

eggs due to logistical issues and then the farm-

ers were asked to find local markets through 

Kudumbashree units. Currently, moves are 

afoot to address this.” 

The Minister says with only one meat pro-

cessing plant and limited storage capacity, it 

was difficult for Kepco to extend its outlets to 

more districts. “Now, Rebuild Kerala has sanc-

tioned ₹6 crore for a new plant in Kollam and 

Kudumbashree is also expected to start some 

units. With more and more people taking up 

livestock farming, many projects, including 

those for Gulf-returnees, are being planned. We 

are hoping to bring in vast changes in the sector 

within a couple of years,” she adds. 

 

Ongole Dairy staff stir enters 100th day 
3 jun 2021 

https://www.thehansindia.com/andhra-pradesh/ongole-dairy-staff-stir-enters-100th-day-689155 

he workers and employees of the On-

gole Milk Producers Company Limited, 

who opted for the voluntary retirement 

scheme- 2020, completed 100 days of the pro-

tests on Thursday. They are on indefinite relay 

hunger strike since February 24, demanding for 

the clearance of the package, and arrears right-

ful to them immediately. 

The workers and employees' representatives G 

Narayana Rao, G Narasaiah and others said that 

after the Ongole Dairy is brought to function 

under the AMUL Dairy, the management asked 

the employees to give their consent for volun-

tary retirement under VRS- 2020 and submit the 

forms from January 1 to February 28, 2021. 

The company offered the total benefits for indi-

vidual employees including the VRS package, IR 

and leave encashment, etc.. The employees 

whose names were listed submitted the VRS 

option forms to the Dairy CEO immediately. 

They said that many of them are in very much 

requirement of the money and hence agreed to 

the proposal of the company. But the CEO is-

sued orders of termination of service from Feb-

ruary 01, without clearing the dues and bene-

fits. 

The workers demanded the dairy to pay the 

PRC dues from June 2, 2014 to March 31, 2015, 

DA dues from January 1, 2015, EPF from No-

vember 2018, pending salaries from June 2020, 

surrender leave dues for the last 4 years, leave 

encashment, increment dues, LIC, credit society 

dues, IR, gratuity and GIS dues along with the 

VRS- 2020 package immediately. 
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CITU leader Y Siddhaih, Ch Majumdar, G Srini-

vasa Rao, AIFTU leader MS Sai, Raitu Coolie 

Sangham leader ParitalaKoteswara Rao inaugu-

rated the 100th-day relay hunger strike camp 

while the employees V Prasad, R Adisesharao, 

SS Prasad, MV Subbarao, J Anjaneyulu, G Ven-

kata Rao, M Venkatarao, Basam Subbarao and 

Ch Rambabu and others sit on the hunger 

strike. They declared that they would continue 

the agitation until all of their issues are resolved 

by the government and all arrears are cleared 

and credited into their accounts. 

 

 

Digital from Print: New mantra in reaching the TG, Dr K Rathnam, CEO 
JUN 3, 2021 

https://dairynews7x7.com/digital-from-print-new-mantra-in-reaching-the-tg-dr-k-rathnam-ceo/ 

 
ilky Mist Dairy Food Private Limited., 

based at Chithode near Erode, Ta-

milnadu, manufactures and markets 

dairy products under the brand “Milky Mist”, a 

brand synonymous with premium quality. It has 

a state-of-the-art dairy plant where 150+ SKUs 

of ‘Milky Mist’ products are processed across 20 

categories. 

“Milky Mist’s USP is and will always be Quality; 

VFM and Service – in that sequence. Even dur-

ing the pandemic, we are proud to state that 

we have been providing our daily dose of nutri-

tion to the end consumers despite odds being 

faced during the lockdown and other logistics-

related hurdles,” said Dr K Rathnam, CEO, Milky 

Mist. 

Milky Mist is known for its innovative and at-

tractive ads highlighting the product’s unique-

ness. Its focusing points in this aspect are prod-

uct differentiation from others; for instance, 

Green Apple and Blueberry Lassi are the classic 

examples given by Dr K Rathnam. He also added 

that continuous improvement in packaging de-

sign and product characteristics are their strate-

gies to attract customers. 

“There has been a fantastic response from 

women in the age group more than 35. Positive 

feedback also received from youth/people of 25 

– 35 and > 50 who are the decision-makers in 

Indian families,” said Rathnam on the target 

group. 

He further added that their preferred mode of 

advertisements to reach their target group is 

Digital or Mass media. In recent years, its mar-

keting medium has shifted to digital in print for 

a much higher reach. Both the medium has 

proved effective in reaching the target audience 

as far as its experience goes through the sea-

sonal or festive campaign. Milky Mist conducted 

promotions on various mediums, but not a cam-

paign as a whole for the past two years. 

Milky Mist has not restricted itself to a specific 

region. It has a PAN-Indian presence and is 

available in all market platforms to adhere to 

the needs of its consumers. It is not only in India 

Milky Mist is present; it is available in the for-

eign market as well. There are major export 

markets like Dubai, Australia, Singapore, and Sri 

Lanka. 

“There is not much of a difference in the sense 

that the target audience is the same, and we 

are into manufacture and supply of VADPs, 

which has got a universal acceptance. However, 
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the major difference is the consumption pat-

tern. As of now, we have not done any foreign-

specific marketing activities except a few local-

ized marketing activities such as fleet branding 

and digital push to some extent. We are also 

currently evolving our strategies for a few coun-

tries with the export of our prod-

ucts,” said Rathnam on foreign market strate-

gies. 

On influencer marketing, the CEO said, “Influ-

encer marketing forms only 30% of our overall 

marketing plan. We believe in a direct focus on 

our end consumers, which is essential for build-

ing up a solid rapport,” 

“Our strategy on digital promotion by having 

our brand presence over the various digital plat-

forms by Google ads, influencer marketing, UGC 

has aided them in the Pan-India presence with 

their number of followers and had a constant 

growth on our pages upon seeing the impact on 

the sales figures,’‘ he added. 

On expansion plans and the company’s current 

strategy during COVID second 

wave. Rathnam said, “We are not taking up any 

major expansion activities due to the current 

COVID situation. We are watching the situation 

up close and shall call on our strategy depend-

ing on how the situation pans out. We are de-

termined as ever to be part of Healthy India by 

providing uninterrupted service to our end con-

sumers.” 

 

 

 

 

Amul urges PM Modi to ban PETA, alleges conspiracy to malign Indian dairy sector 
JUNE 02, 2021 / 04:27 PM IST 

https://www.moneycontrol.com/news/business/amul-urges-pm-modi-to-ban-peta-alleges-conspiracy-to-malign-

indians-dairy-sector-6978271.html 

 
ays after foreign animal rights NGO, 

People for the Ethical Treatment of An-

imals (PETA) urged Amul to capitalise 

on the rising readiness among conscious con-

sumers to make a switch to vegan milk and 

food, the dairy cooperative’s vice-chairman 

Valamji Humbal requested Prime Minister Nar-

endra Modi to ban the organisation. 

Alleging a larger conspiracy to malign the image 

of India’s dairy sector and jeopardise the means 

of earning livelihood of 10 crore people, Hum-

bal on June 1, told PM Modi: “Dairy sector is an 

important contributor to the GDP of India, but 

the GDP can be affected adversely by misinfor-

mation spread by opportunistic elements like 

this NGO. Organisations like this are part of the 

conspiracy to render unemployed the milk pro-

ducers of India.” 

According to The Indian Express report, 

the Amul Vice-Chairman further said that the 

milk producers of Gujarat want the Prime Minis-

ter to initiate necessary action against PETA and 

ban it so that it is unable to tarnish the image of 

the country’s dairy industry through a “misin-

formation campaign”. 

Humbal also said that PETA’s real motive is to 

help multinational companies that are produc-

ing synthetic milk. 
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He insisted that the 10 crore Indians who are 

part of the dairy industry do not indulge in any 

cruelty towards animals while milking them. 

Humbal said: “Indian culture positions livestock 

as part of their family and raises them as a 

member of the family. Therefore, the question 

of cruelty does not arise at all… This entire epi-

sode is a misinformation campaign and an at-

tempt to break the Indian dairy industry, which 

is self-sufficient and thereby saves the country 

from the trouble of importing milk and milk 

products and renders unemployed 10 crore 

people who are relying on it. The move appears 

to have been prompted by various foreign com-

panies.” 

Responding to Amul’s call for a ban, PETA India 

CEO Dr Manilal Valliyate said in a statement: 

“Amul has shown itself to be a bully, unable to 

appreciate the public’s concern for animals, and 

a business that apparently cannot change de-

spite changing consumer trends. But no amount 

of bullying is going to change the fact: vegan 

eating is taking the world by storm.” 

 

 

NCDFI asks Delhi HC about mislabelling of plant based products as milk 
JUN 2, 2021 

https://dairynews7x7.com/ncdfi-asks-delhi-hc-about-mislabelling-of-plant-based-products-as-milk/ 

 
he petition filed by NCDFI said that 

there are various business entities 

which have been misbranding and mis-

labelling their plant-based food or beverages 

extracted from almond, soya, and oats etc., as 

milk and other dairy terms such as paneer, curd, 

and yoghurt 

The Delhi high court has asked the Food Safety 

and Standards Authority of India (FSSAI) to take 

instructions on a plea by National Cooperative 

Dairy Federation of India (NCDFI) alleging mis-

branding of plant-based products as milk prod-

ucts. 

Justice Rekha Palli posted the plea for hearing 

on Monday after the FSSAI counsel sought time. 

NCDFI, functioning as the apex body of the co-

operative dairy industry said that its members, 

totalling 17,216,000, are engaged in manufac-

turing and marketing of milk and milk products. 

They also include dairy product giant Amul In-

dia. 

The petition said that there are various business 

entities which have been misbranding and mis-

labelling their plant-based food or beverages 

extracted from almond, soya, and oats etc., as 

milk and other dairy terms such as paneer, curd, 

and yoghurt. 

It said that the statutory scheme of the Food 

Safety Act, 2006, and its allied regulations pre-

vent the use of the word ‘milk’ and other dairy 

terms for any plant-based food/extracts as 

these do not qualify as milk, milk product or 

composite milk product. 
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The petitioner has made Hershey’s India and 

Epigamia as parties in the petition which would 

be now heard on May 24. 

Reacting to the petition, Gauri Maulekhi, trus-

tee of People for Animals, said; “The dairy sec-

tor is riddled with cruelty to animals in a variety 

of ways. The dairy cooperatives are villianising 

innovations that provide sustainable healthy al-

ternatives like the plant-based milk and plant-

based milk products. Not only are they attempt-

ing to dictate to the regulator to create lopsided 

policies but are also utilising judicial systems to 

bully startups that are bringing solutions to un-

sustainable dairy practices.” 

Alokparna Sengupta, managing director of Hu-

mane Society International India said; “In the 

middle of a raging pandemic, usurping the 

court’s time to punish a sector which is not 

even a competition to the dairy industry not 

only insensitive but makes a mockery of the suf-

fering we are seeing around. Plant-based alter-

natives to dairy are being chosen for various 

reasons — whether ethical, environmental or 

health.” 

“Despite this trend [of plant-based milk and its 

products] across the world, India has only seen 

a slow increase…We were making and using co-

conut milk and cream for centuries. How can 

that suddenly be changed because the said co-

operative is now imagining a threat? Coconut 

milk, soy milk, tofu and milk from plants have 

been in existence for centuries. There cannot be 

an exclusive claim to the term milk!” she said. 

 

 

Nestle is looking to offer healthier options to consumers in India 
JUN 2, 2021 

https://dairynews7x7.com/nestle-is-looking-to-offer-healthier-options-to-consumers-in-india/ 

 
aced with over 60% of its product portfo-

lio falling into the “unhealthy” segment, 

Swiss food giant Nestle  is looking to re-

duce the sodium content and launch new prod-

ucts that offer healthier options to consumers 

in India as well as globally. 

A leaked internal document has prompted the 

company — which has milk, instant noodles, 

soups, chocolates and coffee among its top 

product offerings — to accelerate the launch of 

fortified products and rapidly reduce the per-

centage of salt and sugar in its existing offer-

ings, sources familiar with the strategy told TOI. 

Options such as spinach and atta Maggie and 

Fruit O’Nuts Munch are part of the plan, with 

the R&D centre at Manesar being tasked with 

coming up with healthier options. “Our prod-

ucts comply with the local standards, but we 

are constantly seeking to innovate and renovate 

our products to reduce the sodium content,” 

said a source, while adding that the exercise is 

being undertaken globally. 
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Nestle is not the only global food company un-

der scrutiny for its product portfolio. PepsiCo 

and McDonald’s are among global giants, which 

have had to alter their offerings as they were 

accused of giving unhealthy products, which re-

sulted in trebling of obesity since 1975 and a ris-

ing share of population being affected by diabe-

tes and other lifestyle issues. 

The company acknowledged that it is reviewing 

its strategy. “We are looking at our entire port-

folio across the different phases of people’s 

lives to ensure our products are helping meet 

their nutritional needs and supporting a bal-

anced diet. Our efforts build on a strong foun-

dation of work over decades to improve the nu-

tritional footprint of our products. For example, 

we have reduced sugar and sodium in our prod-

ucts significantly in the past two decades, about 

14-15% in the past seven years alone,” Nestle 

SA said in a statement. 

As a first step, it is assessing the part of the food 

and beverage portfolio that can be measured 

against external nutrition profiling systems. 

“Systems like the Health Star Rating and Nutri-

Score are useful in this regard and enable con-

sumers to make informed choices,” said the 

company, which sells just nine of its 35 global 

billionaire brands in India. 

An international presentation circulated among 

top Nestle executives earlier this year revealed 

only 37% of Nestle’s food and beverage prod-

ucts had a rating of over 3.5 as per Australia’s 

health star rating system, in which products are 

given scores out of five. Reports suggested that 

Nestle acknowledged that a part of its portfolio 

will never be healthy no matter how much the 



company tried. 

Under its CEO Mark Schneider, the company 

has sought to acquire nutritional supplements 

and vitamins, while seeking to expand its coffee 

and plant-based businesses. At the same time, 

it has restructured some of its businesses in the 

US and China. 

 

 

World Milk Day 2021: Know All About White Revolution And Verghese Kurien 
June 01, 2021 9:01 am IST 

https://www.ndtv.com/india-news/world-milk-day-2021-know-all-about-world-milk-day-white-revolution-in-india-

and-verghese-kurien-2453416 

 
oday is World Milk Day. Since, 

2001 World Milk Day is being celebrated 

all over the world. The Day was estab-

lished by the Food and Agriculture Organisation 

of the United Nations to appreciate dairy farm-

ers and the dairy sector, and recognize the im-

portance of milk as a global food. The dairy sec-

tor supports the livelihoods of millions of peo-

ple in India. The theme and focus of World Milk 

Day 2021 is: sustainability in the dairy sector 

with messages on nutrition. India is one of the 

largest producers of milk in the world. In 1955, 

India's butter imports were 500 tons per year 

and by 1975 all imports of milk and milk prod-

ucts were stopped as India became self-suffici-

ant in milk production. India's success story in 

milk production was scripted by Dr Verghese 

Kurien, known as the "Father of the White Rev-

olution" in India. A number of people on Twitter 

have been remembering Dr Verghese Kurien on 

World Milk Day. 

World Milk Day: Know about India's White Rev-

olution and the legendary 'milkman', Dr Kurien 

Verghese 

The White Revolution in India was the brain-

child of Dr Verghese Kurein. He is known for his 

tremendous efforts in turning India from a milk 

deficient country to the largest producer of milk 

in the world today. Under him many important 

institutions were established like the Gujarat 

Cooperative Milk Marketing Federation Ltd and 

the National Dairy Development Board. Both 

these bodies played a significant role in shaping 

the Dairy Cooperative movement across the 

country. The Anand model of cooperative dairy 

became famous and was practiced all over the 

country. 

Dr Kurien's extraordinary efforts reflect in the 

making of Manthan in 1976. Directed by Shyam 

Benegal, the script of the film was written by Dr 

Kurien and Vijay Tendulkar. Around 500,000 

farmers donated ₹ 2 each to produce Manthan, 

which traces the origins of the world's largest 

dairy development programme. 
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GST Council defers composition scheme for ice cream makers 
JUN 1, 2021 

https://dairynews7x7.com/gst-council-defers-composition-scheme-for-ice-cream-makers/ 

 
The ice cream sector will have to wait to be in-

cluded in the Composition Scheme of Goods & 

Services Tax, with the GST Council referring the 

matter back to the Fitment Committee. 

This issue is critical for small ice cream manu-

facturers. This February the Delhi High Court 

said that the GST Council should reconsider ex-

clusion of ice cream from the list of manufactur-

ers eligible for composition scheme within three 

months. Under the scheme, the assesses, man-

ufacturers and traders of goods have to pay 1 

per cent of turn over as tax; restaurants not 

serving alcohol 5 per cent; and other service 

providers 6 per cent. Businesses with annual 

turnover of up to ₹1.5 crore can opt for compo-

sition scheme but they will not get the benefit 

of input tax credit. 

According to a senior government official, this 

issue was placed before the GST Council on Fri-

day.,“It asked the Fitment Committee to exam-

ine this matter further,” he told BusinessLine. 

The Committee observed that revenue implica-

tion of inclusion of ice cream under composition 

has significant implication as it has high value 

addition. 

“The Committee also felt that there is a need 

for a detailed study of coverage (inclusions and 

exclusions) from composition scheme, particu-

larly as regards sectors where there is signifi-

cant value addition and consumption,” he said. 

Another official said that even in pre-GST re-

gime, ice cream sector was not a part of compo-

sition in a number of States. Using data pro-

vided by Amul, he said that for every ice-cream 

manufactured of value ₹100, ₹54 worth of milk 

and cream is used which is exempted from GST. 

“Total tax paid on inputs worth ₹100 is ₹4.17 

which is less than 5 per cent of the value of in-

puts. Hence, the ice cream manufacturer is re-

quired to pay a significant portion of the liability 

in cash as input tax credit is low,” he said. 

Market size 

According to 2019 data, the Indian ice cream 

market is around ₹15,000 crore. Brands such as 

Amul and Kwality Walls dominates the market 

with nearly three-fourth of the share. There are 

other big players such as Vadilal, Naturals, 

Havmor, Mother Dairy etc. However, there are 

many small vendors operating locally who may 

have turnover of up to ₹1.5 crore.  
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Kohli denies he is vegan, consumes milk and milk products 
Jun 01,2021 

https://www.dtnext.in/News/Sports/2021/06/01153701/1298053/Kohli-denies-he-is-vegan-consumes-milk-and-

milk-products.vpf 

 
 vegan does not eat any food derived 

from animals, including milk and milk 

products as well as eggs.  

"I never claimed to be a vegan. Always main-

tained I am a vegetarian. Take a deep breath 

and eat your veggies (if you want [emoticon: 

winking face]) [emoticons: flexed biceps, face 

with tears of joy and victory hand]," tweeted 

Kohli a day before he leaves for England as cap-

tain of the India cricket squad.   

Kohli though did not clarify if he eats eggs but 

his denial of being a vegan means he does not 

avoid milk and milk products.  

India will play the World Test Championship 

(WTC) final against New Zealand in Southamp-

ton from June 18. They will then get a gap of 

around one-and-a-half months in England be-

fore playing a five-Test series against host Eng-

land in August-September.  

Earlier, reports had claimed that Kohli turned 

vegan in 2018 along with wife Anushka and felt 

an improvement in his game. 

Kohli had, in his younger days, been a foodie 

with old friends and coach saying he would rel-

ish everything, including meat. 

Of late, though, he has become conscious of his 

diet due to fitness demands. 
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Global News 

Chobani leans into demand for healthier foods with no-sugar yogurt 
JUN 15, 2021 

https://dairynews7x7.com/chobani-leans-into-demand-for-healthier-foods-with-no-sugar-yogurt/ 

 
hobani is rolling out a Greek yogurt 

without sugar as the food maker dou-

bles down on healthier offerings in de-

mand; with consumers who are more closely 

watching what they eat and drink. 

The company said Chobani-Zero-Sugar, shipping 

to retailers this month; is the first nationally dis-

tributed product in the U.S. yogurt aisle that has 

no-trace-of-sugar. Each serving has 60 calories, 

uses only natural ingredients, is lactose-free and 

contains six live and active cultures including 

probiotics. 

“This was a gap in our portfolio. It’s a segment 

we weren’t competing in directly,” Niel Sand-

fort, chief innovation officer at Chobani; said of 

the more than $1 billion diet and reduced sugar 

yogurt category. “We have very high hopes that 

it’s going to not just take share; not just premi-

umize and trade up the consumer; but bring in 

new consumers who may have walked away 

from the yogurt set because of sugar.” 

Chobani Zero Sugar 

To create Chobani Zero Sugar, the Greek yogurt 

maker used milk that’s been filtered to reduce 

naturally occurring sugar. Chobani then uses 

what it calls “cutting-edge” natural fermenta-

tion methods that allow yogurt cultures to fully 

consume the remaining sugar. It then adds 

monk fruit and allulose to give the yogurt a 

sweet taste. Chobani Zero Sugar comes in four 

flavors: Vanilla, Mixed Berry, Strawberry and 

Blueberry. 

Sandfort said Chobani’s no-sugar offering was a 

“very challenging product”; to develop and was 

subjected to the most amount of testing in the 

company’s history for a new launch. Unlike 

other low-calorie, low-sugar options that use ar-

tificial ingredients and create an off-putting fla-

vor; Sandfort said Chobani stuck to its mantra 

by using only natural ingredients. 

“We didn’t walk away from any of the things we 

believe in,”  he said. “To get to [zero sugar] 

there’s lots of easy ways to do that. And there’s 

only one really hard way, which is doing it natu-

rally through fermentation.” 

The food maker has “been on this path” to no 

sugar for much of its history, Sandfort said. 

When Chobani debuted; its yogurt had fewer 

than 15 grams of sugar compared to the 30 or 

40 grams in its competitors’ products. It has 

since launched a reduced-sugar yogurt and a 

zero-sugar oat milk. 

Dominant position in Greek Yogurt 

Chobani established its dominance in the Greek 

yogurt space not long after it launched. But in 

recent years, it has moved aggressively to tailor 

its product portfolio; to cater to many of the 

hot trends in the food space. Chobani launched 

a probiotic Yogurt Line in January and last sum-

mer introduced its Protein laden Chobani Com-

plete. In late 2019, Chobani made its first foray 

into plant based dairy with Non-Dairy Chobani 

made from coconuts.   

“We are consciously being more overt with the 

functionality of the food,” Sandfort said.  

The New York-based Chobani has not only fo-

cused its innovation prowess in dairy but also 

ventured outside the category with the launch 

of cold brew coffee. 
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The suite of new product launches should help 

Chobani expand its presence in grocery stores 

and increase its revenue whoch totals more 

than 1.5B USD annually.  

Chobani to launch IPO soon 

The sales growth would undoubtedly be looked 

upon favorably by perspective investors as Cho-

bani is reportedly considering an IPO later in 

2021. The wall street Journal reported in Febru-

ary Chobani is looking at a listing that it hopes 

would value the company at $7 billion to $10 

billion. 

Chobani’s latest product roll out comes as the 

company further expands its presence in the 

yogurt category. In the last 52 weeks ended 

May 29, total yogurt sales have increased 2.5% 

as the category benefited from people spending 

more time at home snacking, while Chobani’s 

growth during the same period was 7.4%, ac-

cording to Nielsen U.S food channels data 

shared by the company.  

Chobani’s Zero Sugar offering will further inten-

sify pressure in the ultra-competitive yogurt 

space, where companies have been racing to 

lower the sugar content of their products.  

General Mills has introduced YQ by Yoplait, 

where the plain variety has one gram of sugar, 

and the flavored options have 9 grams. In April, 

the food manufacturer introduced a high pro-

tein yogurt to its keto-friendly Ratio product 

line that contains 3 grams of sugar. It joins the 

original line of Ratio yogurts, which contain 15 

grams of protein and 1 gram of sugar per serv-

ing. 

Dairy and plant-based food giant Danone 

boosted its presence in the low-sugar space 

with the introduction of Two Good, a Greek 

low-fat yogurt with two grams of sugar, in 2019. 

The offering from the French company has 

proven to be a hit. Sales more than doubled in 

2020, and the brand posted $111 million in rev-

enue during its first 16 months on the market, 

according to Danone. 

 

 

EIPH sees increase of illness likely associated with drinking raw milk 
June 15, 2021 

https://www.eastidahonews.com/2021/06/eiph-seeing-increase-of-illness-likely-associated-with-drinking-raw-

milk/ 

 
DAHO FALLS — Eastern Idaho Public Health 

is seeing an increase of cases of Campylo-

bacter illness which is likely associated with 

drinking unpasteurized (raw) milk. 

We are working in conjunction with the Idaho 

State Department of Agriculture (ISDA) and 

Idaho Department of Health and Welfare 

(IDHW) in educating dairies and the public 

about the inherent risks of consuming raw dairy 

products, including milk. 

Consuming raw, unpasteurized dairy products 

increase the risk of foodborne illnesses includ-

ing Campylobacter, E. coli, Salmonella, and Lis-

teria. 

Providing raw dairy products to family mem-

bers, particularly those considered members of 

high-risk groups, can be dangerous and in some 

rare cases, fatal. Those at higher risk of illness 

after consuming raw, unpasteurized milk in-

clude young children, teenagers, pregnant 
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women, the elderly, and those with compro-

mised immune systems from diseases such as 

HIV/AIDS, cancer, and diabetes. 

Campylobacter is the most common bacterial 

cause of diarrheal illness in the United States af-

fecting 1.5 million residents every year. Com-

mon symptoms of Campylobacter infection in-

clude diarrhea (often bloody), fever, and stom-

ach cramps. Nausea and vomiting may accom-

pany the diarrhea. These symptoms typically 

start two to five days after the person ingests 

Campylobacter and lasts approximately one 

week. 

If a person is experiencing these symptoms af-

ter the consumption of raw dairy products, seek 

medical attention. 

To avoid illness from Campylobacter: 

Drink pasteurized milk and treated water 

Wash your hands thoroughly particularly before 

preparing or eating food, after using the toilet, 

after changing diapers, and after touching pets 

or other animals 

Keep raw poultry away from other foods 

Cook food to the correct temperature 

 

 

Dairy sector fears Rs5bln annual dent from budgetary measures 
June 13, 2021 

https://www.thenews.com.pk/print/848639-dairy-sector-fears-rs5bln-annual-dent-from-budgetary-measures 

AHORE: Dairy businesses on Saturday la-

mented over budgetary measures that 

are expected to axe an estimated five 

billion rupees from the sector to the detriment 

of farmers and consumers. 

The government proposed increase in sales tax 

to 17 percent from 10 percent though the sec-

tor was expecting zero-rated status. 

The budget negatively impacts dairy sector to 

the tune of approximately Rs5 billion and Rs15 

billion in three years, according to the industry 

officials. 

This will fuel inflation and tantamount to taxing 

“health of nation,” said an official. 

According to industry estimates, sales tax of 17 

percent will imply Rs700 million impact on 

cream products, Rs700 million on fortified dairy 

powders, Rs400 million on yoghurts, Rs700 mil-

lon flavoured milk, and Rs1.5 billion on tea 

cream. 

The government previously assured of its sup-

port to address the issues of dairy producers 

and processors by providing them a level play-

ing field and an enabling environment to in-

crease milk production. 

Pakistan is the fourth largest milk producer in 

the world where as over eight million families 

are making a living out of the milk produced by 

their cows. Dairy contributes about 11 percent 

to GDP. 

The far-reaching impact of putting additional fi-

nancial burden on the dairy value chain will 

have a ripple effect up to dairy farmers. The 

livelihood of dairy farmers will be adversely af-

fected and so will be the initiative of the pre-

sent government to ensure intake of proper nu-

trition to the masses. Dairy and milk products 

lead to a healthy nation. Therefore, the sector 

has always been in the priority list of most of 

the governments when it comes to evolving pol-

icy for their progress. With high taxation the 

consumption of nutrition would surely be re-

duced as it would have extra burden on the 

pocket of the public. 

An official of a food processing industry said 

that taxing dairy simply means taxing nutrition 

as it is a pass on cost. He reminded the govern-

ment that such a drastic taxation measure 

would have far reaching consequences on dairy 

sector as it contributed to 11 percent of the 

GDP. 
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He lamented that dairy sector had asked for 

Rs3.5 billion support from the government in its 

budget proposal through positive measures in 

budget 2021. The dairy industry buys two billion 

litres of milk annually across the country involv-

ing as many as 300,000 farmer families includ-

ing small and commercial farmers and owners 

of mega-farms. 

 

 

Changing styles for dairy cattle in show ring 
Jun 10, 2021 

https://norfolkdailynews.com/agriculture/changing-styles-for-dairy-cattle-in-show-ring/article_0d7fe602-c9f6-

11eb-8eb5-af28441ba7ad.html 

 
tyles are changing for dairy cattle enter-

ing the show ring. Dairy cattle may enter 

the show ring with four stripes on each 

side of their bodies. The stripes are created by 

closely clipped hair. 

Jacob Eggink of Sibley, Iowa, explained the 

markings on the dairy animal are made to show 

off the openness and depth of the animal’s ribs. 

Jonathan Krogman, Ashland, Iowa, further ex-

plained that the markings indicate the ribs. 

“With more space the animal can eat more, 

thus give more milk,” Krogman said. “When 

with calf, the calf has more room.” 

Eggink said he doesn’t really like it, but it is 

done in the big shows — the American Royal, 

World Dairy Expo and North American Interna-

tional 

 

 

EU, India trade agreement to benefit domestic exporters: TPCI 
JUNE 08, 2021 / 09:31 PM IST 

https://www.moneycontrol.com/news/business/eu-india-trade-agreement-to-benefit-domestic-exporters-tpci-

7005971.html 

 
he proposed free trade agreement be-

tween India and the European Union 

would benefit domestic exporters as EU 

is one of the biggest traditional markets for the 

country, TPCI said on June 8. 

Trade Promotion Council of India (TPCI) organ-

ised a panel discussion on India-EU trade rela-

tions, where experts discussed the proposed 

pact. 

"Industry is upbeat with hope and optimism 

over India - EU ensuing trade pact," it said in a 

statement, adding that for most Indian prod-

ucts, EU is one of the biggest traditional mar-

kets where exporters see a big turnaround post 

the agreement. 

Quoting experts, the council said issues like 

movement of professionals, duty cut on goods 

S 

T 

https://norfolkdailynews.com/agriculture/changing-styles-for-dairy-cattle-in-show-ring/article_0d7fe602-c9f6-11eb-8eb5-af28441ba7ad.html
https://norfolkdailynews.com/agriculture/changing-styles-for-dairy-cattle-in-show-ring/article_0d7fe602-c9f6-11eb-8eb5-af28441ba7ad.html
https://www.moneycontrol.com/news/business/eu-india-trade-agreement-to-benefit-domestic-exporters-tpci-7005971.html
https://www.moneycontrol.com/news/business/eu-india-trade-agreement-to-benefit-domestic-exporters-tpci-7005971.html


such as alcoholic beverages, automobiles and 

dairy products may see tough negotiations. 

Experts stated that the decision to resume talks 

for the agreement between India and the EU 

was a positive development as it will benefit 

both the sides. 

Arpita Mukherjee, professor at ICRIER, pro-

posed innovative ways of tariff liberalisation 

and stated that dairy is a complex issue since 

both the EU and India are large dairy markets 

with steady rise in production. 

"India needs to deeply study EU-Vietnam and 

EU-MERCOSUR agreements to see what these 

partners gave to the EU and got in return. They 

are India's competitors in the EU today, and 

much better placed there due to their agree-

ments," Mukherjee was quoted as saying. 

Rupa Chanda, RBI Chair Professor in Economics, 

said India retains its unique advantages for 

trade partners as its large market and human 

resource base, role in pharma production, man-

ufacturing and emerging startup ecosystem are 

quite unparalleled. 

 

 

 

a2 Milk’s rival sells its struggling China baby formula unit 
Jun 8, 2021 – 5.30pm 

https://www.afr.com/companies/manufacturing/a2-milk-s-rival-sells-its-struggling-china-baby-formula-unit-

20210608-p57z0t 

ews that British multinational con-

sumer goods giant Reckitt Benckiser 

Group will take a £2.5 billion ($4.57 bil-

lion) hit on the sale of its struggling baby for-

mula business in China is not a good sign 

for The a2 Milk Company. 

Reckitt will sell the business for $US2.2 billion 

($2.8 billion) – a fraction of the $US16.6 billion 

price it paid US-based Mead Johnson for the 

business in 2017 – to Primavera Capital Group. 

Reckitt will retain an 8 per cent stake in the Chi-

nese unit. 

 
Citi analyst Sam Teeger said Reckitt’s divest-

ment points to market consensus of long-term 

a2 Milk earnings before interest and tax mar-

gins possibly being too optimistic at 22 per cent 

by fiscal 2024 – particularly given its increasing 

focus on the offline channel. 

Reckitt indicated its China baby formula busi-

ness had an EBIT margin of 10 per cent in fiscal 

2020. 

“The divestment may be a sign that prospects 

for long-term success in the Chinese IMF mar-

ket may be increasingly challenging for foreign 

brands, and a2 may benefit from increasing its 

attempts to geographically diversify,” Mr Tee-

ger said. 

He said a2 Milk’s increasing focus on driving 

growth out of its China label formula could hit 

margins, given the offline channel has lower 

profitability and a2 Milk would need to invest 

more in marketing/promotions to compete with 

larger competitors. 

He has a “sell” call on a2 Milk, which posted its 

fourth profit warning in nine months in early 

May and another large stock provision. 

Sales expectations for the year were culled to 

between $NZ1.2 billion ($1.1 billion) and 

$NZ1.25 billion, down by at least 28 per cent 

year-on-year. It is also reviewing its China busi-

ness. 
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A2 Milk cut margin guidance to between 11 per 

cent and 12 per cent compared to the already 

lowered 24 per cent to 26 per cent previously, 

and now implies a second-half EBITDA loss of 

$NZ42.1 million. 

A2 Milk, along with other companies reliant on 

daigou personal shoppers who take goods like 

formula and vitamins from Australia to consum-

ers in China, were significantly hurt when they 

disappeared in the wake of COVID-19. A2 Milk 

lost about $NZ250 million worth of daigou sales 

in Australia. 

Mr Teeger assumed that if the daigou channel 

recovered to 50 per cent of the 2020 levels, 

then a value per share of $6.54 for a2 Milk is 

implied. The stock closed on Tuesday at $5.70 

each, or 12¢ lower. Less than a year ago it was 

hovering about $20. 

Mr Teeger said more upside exists should a pos-

sible suitor take interest and have a more fa-

vourable view on the daigou recovery. But given 

a2 Milk does not have any local production as-

sets (unlike Reckitt), its increased reliance on a 

single product and lower market share may 

prove less appealing for a buyer, he said. 

What was meant to be a big win for all infant 

formula players was China’s recent change to 

its birth control policy to allow three children, 

from two, in order to try to arrest the shrinking 

birth rate. 

On Weibo, when the policy was announced, us-

ers complained of mounting education ex-

penses, sky-high housing prices and unforgiving 

work hours. 

Mr Teeger was also sceptical about the upside 

for a2 Milk and smaller rival Bubs, given the po-

tential birth rate increase may be skewed to 

lower tier cities, which are typically dominated 

by domestic brands such as Feihe and Junlebao, 

which are winning market share amid increased 

nationalism. 

Fewer women of childbearing age and the high 

cost of raising children in major cities were also 

concerns. 

Citi’s China economists expect the new policy to 

add only 300,000 babies a year from calendar 

year 2022 onwards. 

 

 

New $20 million dairy processing facility announced at Oregon State University 

June 07, 2021 

https://today.oregonstate.edu/news/new-20-million-dairy-processing-facility-announced-oregon-state-

university 

 
ORVALLIS, Ore. – Investments by private 

industry coupled with university funding 

will propel Oregon State University’s 

College of Agricultural Sciences to build a $20 

million state-of-the-art dairy processing facility 

that will further advance the university and Ore-

gon’s dairy industry as national leaders in dairy 

quality, innovation and sustainability. 

The new dairy plant will provide researchers 

and students a facility to address some of the 

most pressing issues facing the dairy industry. 

The plant will be located in OSU’s Withy-

combe Hall where an original dairy – now 

known as the Arbuthnot Dairy – was built in 

1952. 

“This facility will provide us the tools necessary 

to work toward a sustainable future for the 
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dairy industry,” said Alan Sams, dean of the Col-

lege of Agricultural Sciences, director of the Or-

egon Agricultural Experiment Station and Reub 

Long Professor. “OSU is perfectly positioned to 

lead that effort with its scientific expertise, ea-

ger students and innovative artisan and large-

scale dairy industry partners.” 

The Oregon dairy industry has an estimated 

value of more than $2.6 billion statewide and is 

responsible for more than 12,000 jobs and $500 

million in wages, according to the 2019 Oregon 

Dairy and Nutrition Council’s annual report. 

“We may not be the largest dairy manufacturer 

in the country, but we can put a stake in the 

ground on quality and diversity,” said Pete Kent, 

executive director of the Oregon Dairy and Nu-

trition Council.  “Further investing in that will 

only advance the industry as a whole, creating 

more opportunities for Oregon dairy.”   

The $20 million dairy plant renovation includes 

investment from industry partners, the univer-

sity and the College of Agricultural Sciences. The 

three lead donors, who made gifts through the 

Oregon State University Foundation, were Tilla-

mook County Creamery Association, Northwest 

Farm Credit Services and the Oregon Dairy and 

Nutrition Council. 

“Oregon State University has been a key partner 

in the development of dairy in Ore-

gon,” said Patrick Criteser, president & CEO of 

the Tillamook County Creamery Association, 

which sells dairy products under the Tillamook 

brand name. “This new facility will help us es-

tablish Oregon as a leader in the nation in de-

veloping innovative dairy practices and prod-

ucts vital for the future of the industry.” 

With access to state-of-the-art equipment, stu-

dents will be better positioned to pursue ca-

reers in many aspects of the dairy industry, said 

Lisbeth Goddik, department head for Food Sci-

ence and Technology at OSU. 

“We are one of the largest dairy processing re-

search programs in the nation,” Goddik said. 

“This new facility will significantly enlarge the 

area of our dairy plant and set us up to do an 

even better job training students for careers in 

the industry while also expanding our ability to 

provide critical research in sustainability, dairy 

innovation and product quality.    

“Our students are heavily recruited by industry. 

This new facility will only expand their expertise 

while also providing them a larger home to con-

tinue to research, work and study together." 

The college already produces Beaver Classic 

cheeses and with the new facility will be able to 

add new dairy products such as ice cream. A re-

cent donation of a blast freezer from the Ore-

gon Dairy Farmers Association has given stu-

dents and faculty the ability to experiment with 

making ice cream. 

The dairy plant is a key component of a $51 mil-

lion renewal of Withycombe Hall that also will 

address seismic safety, energy efficiency and ac-

cessibility, and modernization of the 70-year-

old research and academic building.     

The new plant will allow the College of Agricul-

tural Sciences to expand research collaborations 

with other units on campus to address ques-

tions such as how dairy cow feed influences the 

flavor of cheese. 

Led by the OSU Foundation, additional fundrais-

ing is underway to supply the facility with 

equipment and other tools. Other donors to the 

renovation include:  Benjamin P. Forbes Com-

pany, Eberhard’s Dairy Products, EverFresh Fruit 

Products, First Interstate Bank, Hiland Dairy 

Foods Company, Ingredient Resource Incorpo-

rated, Lochmead Dairy, Oregon Dairy Farmers 

Association, Oregon Dairy Industries, Pascal Af-

finage, Quality Chekd Dairies, Rogue Creamery, 

Springfield Creamery and Umpqua Dairy Prod-

ucts. 

“This project is a great example of university-in-

dustry partnerships that benefit our entire 

state,” said Shawn L. Scoville, OSU Foundation 

president and CEO. 
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Highlights of US milk demand, delivery 
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 recap of the fluid (drinking) milk his-

tory of the U.S., even as dairy product 

consumption and production rise. Fo-

cuses on the demise of delivery trucks like the 

one that John and Sharon Larson of Moorhead, 

Minn., in companion story. 

 
Here are facts about U.S. fluid milk milestones, 

from U.S. Department of Agriculture documents 

including academic reports and studies as well 

as summaries from U.S. dairy and processing or-

ganizations. 

1785 — The first milk deliveries came in Ver-

mont, in barrels. Consumers would meet the 

milk man with “jugs, pails or jars,” to be filled. 

Milk men would portion the milk house-by-

house out of a metal milk barrel. 

1878 — The Lester Milk Co. invents the the 

Lester Milk Jar, allowing milk sold in glass bot-

tles in 1879. 

1884 — Henry D. Thatcher of Pottsdam, N.Y., in-

vents a new glass bottle, including a “cap.” Bot-

tles were sealed with waxed foil caps. Milkmen 

would pick up empty glass bottles along their 

route, clean them and reuse them. 

1890s — Dairies started pasteurizing milk, treat-

ing it with temperatures to reduce the threat of 

of bacterial diseases. 

1920s — Companies etched advertisements and 

designs on the bottles. Without refrigeration, 

daily deliveries prevent spoilage. Customers 

would place orders with milkmen. 

1930s and 1940s — Electric refrigeration re-

places “ice boxes.” Grocery stores change 

things. Most other regular staples — produce, 

meat, bread and dry goods — had dedicated 

storefronts. 

Post WWII — Populations move to suburbs, in-

creasing costs for milk trucks. Car travel makes 

consumers more mobile. Matt Novak, in a 2012 

Smithsonian.com article, wrote that as the milk-

man’s expenses increased he was forced to 

raise prices on his products, which caused fami-

lies to just tack on milk … to their supermarket 

grocery lists.” 

1950s — Square wax paper cartons and plastic 

containers replace bottles. 

1963 — USDA says 29.7% of milk consumed is 

delivered to homes. 

1976 — 6.9% of American milk sales are deliv-

ered to homes. 

2005 — 0.4% of milk is delivered to homes. 

2014 — A group called Drink Milk in Glass Bot-

tles starts, to help consumers find places to sign 

up for local home milk delivery. Companies like 

Manhattan Milk and other competitors offer 

contracted delivery service. 
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aine is unique on the national dairy 

landscape — something that some 

say makes the Pine Tree State the 

envy of other dairy-producing states. 

That’s because in Maine, as long as a dairy pro-

ducer has a valid Maine Department of Agricul-

ture, Conservation and Forestry dairy license, a 

simple heat treatment process can be used to 

pasteurize milk. It’s a less expensive process 

than the federal pasteurization standards used 

in the other 49 states. 

The ability to work with heat-treated milk, they 

say, allows small farms and creameries the free-

dom to explore different products and diversify 

without first having to make a substantial mon-

etary investment. 

It’s also something that agriculture officials say 

does not come at the expense of dairy quality 

or safety. 

Pasteurization is the process of heating milk to 

at least 145 degrees Fahrenheit for 30 minutes. 

The higher the temperature used in the pro-

cess, the shorter the time it takes. Outside of 

Maine, it must be in compliance with the United 

States Department of Agriculture’s pasteurized 

milk ordinance — or PMO. That means the pro-

cess must include technology and equipment 

that records and documents those tempera-

tures and times. 

Heat treating is basically the same thing without 

the technical recording equipment. Instead, 

that information is recorded in written logs and 

based on observation. 

In both cases, heating the milk for the pre-

scribed amount of time kills microorganisms 

and enzymes that can reduce the quality, shelf 

life and safety of the milk or milk product. 

Maine is also one of 13 states that allows the 

sale of raw milk at the retail level. Raw milk is 

milk that has not been treated in any manner. 

For value-added products, though, the low-tech 

method of pasteurization opens the door for 

producers to experiment more, according to 

Eric Rector, former president of the Maine 

Cheese Guild. In Maine, any cheese or yogurt 

aged less than 60 days that is destined for retail 

sales must be made with milk that has been 

pasteurized.  

“Those federal pasteurization standards are not 

conducive to what we do in Maine,” Rector 

said. “There are some dairies and creameries 

that would go out of business if they had to 

change over to PMO standards.” 

The cost of PMO compliant equipment is 

around $10,000. It’s a cost that would be diffi-

cult for many small creameries in Maine to af-

ford, according to Heather Donahue of Balfour 

Farm and The Little Cheese Shop. 

She said Maine allows cheese makers to use 

simple vats to heat treat raw milk. They keep 

careful written records throughout the process 

that are available at all times to state dairy in-

spectors. 

 

“Instead of fancy equipment, [they] are the tim-

ers and temperature monitors,” Donahue said. 

“What [they] write down becomes the legal rec-

ord and this is something that has allowed small 

creameries in Maine to flourish.” 

It also gives creameries the ability to more eas-

ily diversify, said Rector. 

In Rector’s case, it means he can use heat-

treated milk to make yogurt while he waits for 

up to two months for his cheeses to properly 

age before he can sell them. 

 

“This allows me to keep my business humming 

along and to keep the money rolling in that sup-

ports the long-term aging of cheese,” Rector 

said. “Heat treatment is a wonderful option for 

M 
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small dairies who need to maintain a cash 

flow.” 

Heat-treated milk products can’t be sold out-

side of Maine, creating a unique niche that 

cheese lovers can only find in the state. 

Rector is quick to point out the heat treating 

that is permitted in Maine is very different from 

the process used in many European countries 

known as “thermized heating.” This process 

uses very low heat and shorter time to produce 

a milk that is somewhere between raw and pas-

teurized. It’s not legal anywhere in the US. 

The Maine Bureau of Agriculture, Food and Ru-

ral Resources inspects and licenses the 87 dair-

ies in the state. The bureau aims to bolster the 

milk industry. 

“We have a [dairy] program and state environ-

ment that fosters a lot of support for milk pro-

ducers,” said Nancy McBrady, director of the 

bureau. “We want to support these businesses 

and our philosophy is to work with them and 

not be heavy handed [and] the industry wel-

comes that collaboration.” 

Still, dairies are not free to run their operations 

in ways that result in unsanitary products. 

“We wear a hat that is regulatory and prioritizes 

public health and we know we walk a fine line,” 

said Linda Stahlnecker, director of the Maine 

Department of Agriculture, Conservation and 

Forestry milk quality laboratory. “We know this 

is your business but how can we help you make 

it as clean as possible for people?” 

Each licensed dairy in Maine is inspected multi-

ple times throughout the year by a state certi-

fied dairy inspector. If a dairy is found to be out 

of state compliance in any way, Stahlnecker said 

the Department of Agriculture works with them 

to solve the problem. 

“The state is a partner in my business,” Rector 

said. “They are 100 percent behind my succeed-

ing and willing to do their part to help me suc-

ceed.” 

That collaboration and the unique regulations 

are helping Maine’s cheese industry grow, ac-

cording to McBrady. 

“Those that are using milk to create value-

added products are doing well,” McBrady said. 

“Our cheese industry is growing steadily and 

there is so much opportunity for that growth 

with great products.” 

Correction: An earlier version of this story mis-

stated Eric Rector’s title and how Balfour Farm 

makes its cheeses. 

 

 

 

June declared as Dairy Month in Kentucky 
June 2, 2021 

https://www.wtvq.com/2021/06/02/june-declared-as-dairy-month-in-kentucky/ 

RANKFORT, Ky. (WTVQ) – To honor the 

important role dairy farmers have every 

day and how they worked with food 

banks and other agencies statewide to help off-

set hunger in communities during the pan-

demic, Kentucky Commissioner of Agriculture 

Dr. Ryan Quarles has declared June as Dairy 

Month. 

A celebration was held at the Kentucky Depart-

ment of Agriculture (KDA) on June 2 to honor 

the declaration. 

“When much of the world’s workforce was on 

hold last year, Kentucky’s agriculture producers 

never stopped. Our dairy farms still milked 

every day and continued to provide residents 

with fresh, affordable and delicious dairy prod-

ucts,” Commissioner Quarles said. “Kentucky’s 

dairy farms adapted to the changing environ-

ment and kept products on the shelves. Ken-

tucky’s dairy farmers do so much for Kentucky 

families and honoring them with their own 
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month is one small way we can acknowledge 

their ingenuity and dependability.” 

“Kentucky’s dairy farmers continue to work dili-

gently every day in producing high quality milk 

for the consumer and we’re excited about June 

Dairy Month and the attention it brings to our 

industry,” said H.H. Barlow, executive director 

of the Kentucky Dairy Development Council. 

“We truly appreciate every consumer and en-

courage them to drink and eat up great tasting 

nutritious milk and milk products.” 

The KDA’s Dairy Month festivities were open to 

the public and ice cream was provided by  the 

Kentucky Development Council who sponsored 

the event. 

Dairy farmers not only produce milk, the state’s 

official beverage, with over 47,000 cows across 

the Commonwealth, but also a variety of prod-

ucts such as ice cream and artisan cheese. 

These products provide Kentucky families with 

the calcium, protein, vitamins and minerals they 

need to lead an active and healthy lifestyle. 

According to the KDA, each of those dairy cows 

on average produce 7.2 gallons of milk a day. 

With more than 90 percent of milk produced 

consumed in liquid milk form, that’s 109 million 

gallons each year for the state. 

Milk ranks eighth in its value in Kentucky among 

all agricultural products. Producers in the state 

received over $175,406,000 in cash receipts 

from sales of dairy products in 2020. Barren 

County was the top county in the state in the 

number of dairy cows with 6,500, followed by 

Adair, Logan, Christian, and Todd counties. 

 

 

Urea Fertilizer For Preparing 10,000 Milk Recovered 
01st June 2021 | 04:07 PM 
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OUREWALA, (UrduPoint / Pakistan 

Point News - 1st Jun, 2021 ) :Pun-

jab Food Authority (PFA) claimed to 

have recovered urea fertiliser along with chemi-

cals used for preparing about ten thousand li-

tres milk from suburban area here Tuesday 

morning. 

Adulterated milk was thrown away on the spot 

and factory owner was registered in FIR by 

the police on report of the the food authority. 

Raid was conducted under supervision of PFA's 

deputy director operation with the help of Gagu 

Mandi police station on tip-off at an area called 

Adda Shah Junaid. 

Fake milk was being loaded in tanker to supply 

at different nooks and corners of the region, it 

was said. 

It's pertinent to note that commercial urea is 

added to milk to increase non-protein nitrogen 

content to preserve and increase shelf life of 

the liquid substance. 
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